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The situation of consumer rights protection in advertising in Malaysia.
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Abstract

This research aims to study the situation of consumer rights protection in advertising
in Malaysia. This is a qualitative research. Samples of documents were purposively selected
which included: 1) Malaysian government's policy on the protection of consumer rights in the
advertising of telecommunication technology services business in Malaysia's private
information issues 2) Consumer and mobile privacy rights protection policy 3) Mobile
consumer rights protection ,Government telecommunications, and civil society . Data analysis
was conducted through descriptive analysis.

The research result revealed that: 1. The Malaysian government supports and
promotes ICT to grow together with the country's economic development. Furthermore the
Malaysian government operates and promotes the Internet and other ICTs to create a
knowledge base for the economy. Therefore, the government started the action plan in early
2001 according to the 8th Malaysia Development Plan and the 9th Master Plan during the
period 2006-2010. 2. Consumer protection roles, mobile services and IT of civil society in
Malaysia, found to be strong in the right protection, of consumers, 3. Malaysia has cooperated
between government and the ICT law of the country, and that the state policy is initiated to
have cooperation with the public sector. 4. Privacy issues, the protection of consumer rights
the key issues are 1) confidentiality of personal information 2) maintaining privacy on the
internet 3) recognizing websites that use personal information and 4) appropriate selection for
the disclosure of information on the web. 5. Companies and mobile corporation Malaysia have
high service competition, which provides benefits to consumers. Website providers and other
online services in Malaysia must comply with the following criteria: 1.The need for consumer
protection 2. Child protection 3.Quality and standard 4. Cultural content diversity should

respect, protect, and promote cultural diversity
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