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Abstract

This research was a survey of undergraduate students studying Communication
Arts at Sukhothai Thammathirat Open University that aimed to evaluate 1) new media
literacy of undergraduate students; 2) behaviours in using the Facebook and Line social
media applications; 3) the correlation between demographic factors and the students’
new media literacy; 4) the correlation between demographic factors and the students’
behaviours in using the Facebook and Line social media applications; and 5) the
correlation between students’ new media literacy and their behaviours in using the
Facebook and Line social media applications. This was a mixed methods research. For
the quantitative portion, a questionnaire was administered to 178 students who enrolled
in the professional experience in communication arts workshop in the 2016 academic
year at Sukhothai Thammathirat Open University. For the qualitative portion,
interviews were carried out with 24 key informants.

The results showed that 1) the majority of the sample had a high level of new
media literacy. 2) The majority reported spending the most time using the Internet.
Their purposes for using the Internet are for killing time, for work, or for study the
most. The online social media they used the most were Line, Facebook and YouTube,
respectively. They used a variety of the functions on Facebook and the ones they used
the most were to click “like”, to post photographs, and to send private messages. The
functions of Line they used the most were chatting, sending stickers and adding friends,
respectively. 3) Level of new media literacy was not correlated with any of the
demographic factors (sex, age, education and income). 4) Age is the factor correlated
with Facebook usage behaviour in terms of frequency of use and average length of time
usage. Income and sex were correlated with Line usage. Education was not correlated
with Facebook usage behaviour or Line usage behaviour. 5) New media literacy was
correlated with Facebook usage behaviour and Line usage behaviour.

Interviews with key informants regarding using the Facebook and Line
applications for the purpose of studying revealed that: 1) both Facebook and Line could
meet a variety of needs, but they found Line was the most useful because it is a
communication tool allowing them to share messages and photos and to make phone
calls. Moreover, Line is a more direct and faster way to reach people. 2) School of
Communication Arts, STOU could use Facebook and Line in the management of
courses, because those applications are convenient for students to reach, re-open and
send feedback of courses information. They preferred Line application as it is the
application that they are familiar with and have strong tendency to use every day.
3) School of Communication Arts could use Facebook and Line for counselling and
academic Q&A session. However, they would preferred Line over Facebook since it is
easier to access and respond.
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