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Abstract

The objectives of this research were to study (1) the organization’s context and profile, (2)
the internal communication process, (3) network communication, (4) needs, problems and
recommendations, and (5) development of communication model for sustainable agro-tourism
extension. Research population comprised 26 agro-tourism attractions in Nonthaburi and
Trat/Rayong. 156 tourist attractions business owners and participants were interviewed. Statistics
used in data analysis included descriptive statistics, comparative statistics, factor analysis and
content analysis.

The results of the research revealed that 1) 89.1 percent agreed that 18 of 20 factors
related to agro-tourism contexts were important at the high level. The first three were environment,
expertise, and sustainable economy. 2) Over 70% of the samples valued that 4 communication
devices were for the internal communication. They were smart phone (79.5%), basic telephone set
(74.4%), television (73.7%), and the internet (71.2%). The internal communication and media usage
were at high level (M = 3.93 SD = 0.954). 3) 97.07 percent agreed that the 33 communication
factors of the network communication for agro-tourism was at high level with mean between 3.57
to 3.98. 4) 94.68 percent of samples gained knowledge about agro-tourism at a high level (M = 4.02
SD = 0.805), and 89.03 percent needed useful knowledge about agro-tourism at highest level (M =

4.33 SD = 0.662). Problems in communication, including accommodation facilities and ~ services
providing, was at medium level. They need communication methods: through interet (M = 4.26)
and video (M = 4.21) at the highest level. Two the extension methods through practice (M =
4.35) and excursions (M = 4.35) were needed. The overall problem level was at moderate level.

(5) The communication model for sustainable ago-tourism extension included 4 components: agro-

tourism extension, network communication, internal communication, and agro-tourism farms.
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