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Abstract

This research was conducted by using a qualitative research methodology. Primary source of this
research is Trade Competition Act B.E.2560, its related rules, regulation and notifications as well as foreign
competition laws. Secondary resource of this research is books, research papers, academic papers and other
sources related to competition law.

The objectives of this research are 1) to study and analyze challenges in the operation of
competition authority under the Trade Competition Act B.E.2560; 2) to make comparative analysis between
Thai competition authorities and foreign competition authorities; 3) to make some recommendations on
how to develop an operational mechanism of the Thai competition authority.

Results of this research show that there are some challenges in the operation of the Thai competition
authority as a young competition authority that does not have experience in the enforcement of competition law.
The findings of this research are divided into two groups, which are the challenges of the Trade Competition
Commission and the challenges of the Office of Trade Competition Commission (OTCQ), for example a lack of
human resource and a lack of specialized and experienced staffs, a challenge concerning an establishment of the
business intelligence unit, a lack of prioritization of works. According to the comparative study, it shows that these
kinds of aforementioned challenges are commonly found among young and inexperienced competition authorities
globally. The human resource is a key to the success of the competition authority. How to create incentives and
retain qualified staffs to work with the competition authority is the common problem that is found both in Thai and
foreign competition authorities. However, other challenges that is found in Thai competition authorities are not
found in the competition authorities in the US, UK and Singapore.

Therefore, the author proposes some recommendations to overcome these challenges basing on
this research by encouraging Thai competition authority to develop human resource management to lessen
the lack of human resources. Setting prioritization and the use of knowledge management within the OTCC
can be employed to reduce the lack of specialized human resources in the field of competition law.
Recommendations concerning competition advocacy is encouraging media to help publicizing competition
issues and improving more opportunities for the Trade Competition Commission to influence policy, laws or
regulations that is related to competition issues to the cabinet and governmental authorities before these
policy, laws and regulations being issued and have negative effects on competition. The internal rules and
regulations of the OTCC should be flexible enough to facilitate the quick and effective operation. The
evaluation of the performance of the OTCC should be created. Furthermore, how to manage and enforce

competition law during the Covid-19 pandemic is also recommended under this paper.
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