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Digital Platform based on Design Thinking

to Promote A Community Enterprise Potential
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Innovation of digital learning based on Design Thinking Concepts

to Enhance the Potential for Sustainable Community Enterprises
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Abstract

This research aims to 1) study the needs for a digital platform through design thinking
processes in order to enhance the potential of community enterprises, 2) develop a digital platform
using design thinking processes to promote community enterprises' capabilities, and 3) evaluate
the experimental use of the digital platform developed through design thinking processes to
enhance community enterprises. The research is divided into 3 phases: Phase 1 involves studying
the digital platform needs through design thinking to boost community enterprises, Phase 2
involves developing the digital platform using design thinking for community enterprises, and Phase
3 involves experimenting with the digital platform using design thinking to promote community
enterprises. Phase 1 sample includes 20 community enterprises from Nonthaburi province, Phase
2 sample comprises 10 community enterprises and 5 experts from the same province, and Phase
3 sample consists of 15 entrepreneurs and 5 experts also from Nonthaburi. The data was analyzed
using frequency, percentage, mean, and standard deviation.

The research findings are;

1. The digital platform needs include features such as product review channels,
consultation and advice channels, product display areas, online and offline product distribution
channels, learning centers within the system, knowledge repositories, opinion sharing, volunteer
systems to assist community enterprises, product information, and courses such as product
photography and video production, media production and video editing, packaging design, food
preservation, and processing, etc. The digital platform consists of (1) courses or learning modules,
(2) stores for various products/services, (3) information or consultancy from various organizations,
(4) knowledge exchange communities, and (5) important announcements.

2. The digital platform comprises two parts: (1) a system for general users (users)
and (2) a system for administrators (admin).

3. The trial use of the digital platform was highly regarded in all aspects, including
meeting user needs, ease of use, system security, and operational efficiency, with over 80 percent
believing that the platform could enhance community potential. Overall satisfaction was given the
highest score, with the highest scores in system usability, followed by meeting user needs and
system security. This platform will undoubtedly benefit the community, start-up entrepreneurs,

and stakeholders.
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